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EMPEROR WATCH & JEWELLERY LIMITED

A Leading Watch & Jewellery Retailer

[ Company Structure B

Shareholding: | Emperor Group (~63%D . Public (~37%j

Emperor Watch & Jewellery Limited (887.HK) [&ira

IR Awards 2020
| _—
Revenue Mix Wvatch Business Jewellery BusmessJ
(~78%) (~2|2°/9)
|
Authorised dealer of Design and sale of diamond,
international watch jade, pearl, gold and other
brands jewellery under “5sfto:  brand

| Competitive Strengths

B Comprehensive watch brand mix

Wide recognition of ?55%; brand
Strong presence on prime retail locations
Diversify synergies effect with group sister companies!

Excellent direct marketing

Proficient management team
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| Other Information

AnalystContacts IR Contacts
Cinda LewisPang 85222357847 lewispang@cindaom.hk #‘T&E;’Eggg%@g Director
CMBInternational WalterWoo 852-37618776 walterwoo@cmbicomhk E:annaluk@emperoraroup.com
Macquarie LindaHuang 85239224068 lindahuang@macquarieom i
Yuanta PeterChu 852-39699521  peter.kk.chu@yuantacom %ar(lécs%)A;ggrg %%g:; Manager
E:janiceau@emperorgroup.com
©)
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EMPEROR WATCH & JEWELLERY LIMITED

Watch Business

| Comprehensive Brand Mix

—

Hong Kong: 25 Dealerships

Mainland China: 7 Dealerships

Singapore: Dealerships

Baume & Mercier Mido

Bedat & Co Omega

Bell & RQSS OfficinePanerai
Blancpain Parmigiani
Breguet Patek Philippe
Cartier Piaget

Certina Rado

Chopard Rolex
GirardPerregaux Tag Heuer
Hamilton Tissot

IWC Schaffhausen  Tudor
JaegeiLeCoultre Vacheron Constantin
Montblanc

Baume & Mercier () Blancpain

Carl FBucherer( ) Breguet
Franck Muller ( ) Cartier
Piaget( ) Corum

Rolex ( ) Patek Philippe
Tudor( ) Rolex

Zenith ( ) Tudor

| Close Relationship with Watch Brand Suppliers

-

2 =

Mr. Thierry Stern, President of Patek Philippe

(Right 2) Mr. & Mrs. Philippe Stern, Honorary
President of Patek Philippe (Left 3 & 4)

Ms. Chabi Nouri, CEO of Piaget (Left)

Mr. Daniel Neidhart, Managing Director of
Rolex (Hong Kong) Limited (Left 1); Mr. Eric Pirson,
Director of MONTRES TUDOR S.A (Left 2)
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Mr. Stephan Ritzmann, CEO of

Chopard Asia-Pacific Region (Left 2)

Mr. Brahim Drissi, General Manager,
Rolex Guangzhou Co. Ltd. (Right 1)

Co-op advertising campaigns with watch

brand suppliers

[ Regional Watch Price Differences

|

Local Listed Price

Market Against Hong Kong

Hong Kong =

Macau -

Mainland China plus10% or more

Singapore plus ~5%

Malaysia -

Japan plus ~5%

Korea plus ~5%

Thailand plus ~5%
LEurope minus ~5% )

The above price differences is mainly attributable by VAT,

®

luxury tax, importtariff, currency exchange rate and regional
price difference dictated by watch brand suppliers

Cartier A Bal |

Rolex fDay-Dat e o HK$360,000
Yellow Gold RMB343,800
SGD65,500
HK$282,600
RMB282,600
SGD55,140

on

Medium Rose Gold

Patek Philippe

i Gr and Compl i ca
Rose Gold
HK$696,000
RMB756,100
SGD127,800
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EMPEROR WATCH & JEWELLERY LIMITED

JewelleryBusiness i

| Quality Diamond and Jadeite with Design on Premium

B With focus on quality diamond and fine jadeites among the comprehensive product range,

including pearlcolourstones and gold as well, undef&f)\j\pfﬁégg

brand

B Emphasis on skillful craftsmanship, delicate and stylish design

| Stringent Quality and Service Standards

Product Quality

B Assure quality and authenticity of the gersets
+ ~90% of diamond stones weighting 1ct or
above are in uppecolourrange (i.e.colourD
to J)

w‘%y ﬁs‘r mv m vw ﬁ‘ﬁ’ e
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+ >90% of diamond stones weighting 1ct or
above are certified by GIA

.

B Emphasis on product knowledge of the staff
and professional services to the customers

+ Maintain 1 qualified GIA certificate holder
out of 5jewellery sales executives in HK

and Macau @

+ Well-trained staff who possess
professional product knowledge and 4.z
provide excellent customer ServiCes gecognised as

+ Advise tips orjewellerycare and ~ ,Qually Toutsm
maintenance

shop by HKTB
+ Offer comprehensive aftesale services

Service Standards

Charismatic Endless Collections

B Roll out various signaturgewellery collections with unique charisma for brand loyalty
B Recast precious materials in an elegance and excellence with exceptional creations
B Demonstrate feminine appeal with a fine and delicate quality

Heartbeat Collection

Love Knot Collection launch event in May 2019

{orve

Nuo by Cindy Yeung Collection

| Widely Recogniseds a Prestigious Brand

B Celebrities endorsement on advertisements and advertorials
B Online exposure in popular websites and social media channels
B Collaboration with KOLs & Bloggers

Hins Cheung
Featuring
Sunray Collection

Charlene Choi
featuring Love Knot
Collection

Joey Yung
Featuring
Heartbeat Collection

Q
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Instagram Facebook

Exposure on social media platforms

®
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EMPEROR WATCH & JEWELLERY LIMITED

Financial Summary

-

B Achieved turnaround in 2H202Qyhich the revenue of 2H2020 was neartwo times of that of 1H2020
B GP margin stayed at or above 32% throughout FY2020, which was the record high in the past 5 ye
B Revenue from the mainland China market grew by nearly 40%yy

| Financial Review

4,722 4,110 031 2,627 -36.1%
1,305 1,264 305 840 -33.5%
27.6% 30.8%  32.8% 32.0% +1.2 ppl
327 268+ (44)* 160 -40.3%
264 90 (114) 34 -62.2%
?ﬁiiccgﬁg‘ings (Loseyr Share 3.87 1.33 (1.68) 0.50 -62.4%
1.25 0.35 : 0.15 -57.1%

* Adjusted EBIT (LBIT) represents earnings (loss) before interest and tax; adding back the depreciation charge on 1

selffowned¥ f F 3a KAL) aU2NE>2 gKAOK NBTfSOUa UKS DNRdAzLJQa O2|
HKFRS16vhich a depreciation of righif-use assets associated with lease was recorded infiathcial years.
[ Revenue Breakdown ]

Total Revenue Changes

FY2018
(HKS$M) Mix (%)

Mix (%)

By Product Segment

Watch

Jewellery
Diamond & Jade

Others*

3,664

1,058
559
499

4,722

By Geographical Segment

HK

Macau
China

SoutheastAsia

Total

®

3,643
286
410
383

4,722

FY2019 FY2020
SR
78 | 3158 77 | 2,056
22 952 23 571
12 402 10 189
10 550 13 382
100 | 4110 100 | 2627
77 | 2,760 67 | 1,257
6 305 7 161
9 561 14 783
8 484 12 426
100 | 4110 100 | 2627

78

22
7
15

100

48

6
30
16

100

-34.9

-40.0
-53.0
-30.5

-36.1

-54.5

-47.2
+ 39.6
-12.0

-36.1

* Othersrepresent color stones, pearl and g@dellery,

WWW.emperorwatchjewellery.com
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REMEBRKEAREEA
EMPEROR WATCH & JEWELLERY LIMITED

Financial Summary
[ Volume VS ASP ]
No. of Goods Sold (pcs) 44,942 36,742 21,213
Watch
ASP (HK$) $81,528 $85958 $96,929
Jewellery No. of Goods Sold (pcs) 25,386 20,699 10,892
(Diamond
and Jade) |ASP (HKS$) $22,021 $19,440 $17,369
No. of Goods Sold (pcs) 110,626 115,877 92,834
Jewellery
(Others™) 1 Asp (HKs) $4,512 $4,742 $4,107

* Others represent color stones, pearl and gold jewellery.

[ Key Performance Indicators |

FY2018 FY2019 FY2020

Same Store Sales* (Overall) +10.3% -17.3% - 36.6%

Same Store Sales* (HK) +11.6% -27.1% -57.2%
Store Rental / Total Revenue 8.9% 9.5% 11.4%
Store Staff Cost / Total Revenue 4.6% 5.8% 5.6%
Marketing Cost / Total Revenue 0.8% 0.6% 0.5%

YE2018 YE2019 YE2020

Inventory (HK$) $3,097m $3,148m $3,030n

Stock Turnover Days 330days 404 days 619days
Cash on Hand (HK$) $627m $240m $405m
Debts (HK$) $1,157m $791m $639m
11.9% 12.3% 5.1%

Net Gearing Ratio (Net Debts/NAV)

* Same Store Sales represents the precentage change of total sales of the comparable stareygaar

®
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EMPEROR WATCH & JEWELLERY LIMITED

Retail Network
[ Retail Network Covering Hong Kong, Macau, Mainland China, Singapore and Malaysia ]
@24 Mar @31 De020
2021
No. of stores Floor Area

Multi-brand Single Emperor | Total Total Average
Watch Shop brand Jewellery (sq. ft.) | (sq. ft.)

TR | sl | e

77,944 2,598
9,451 1,890

44,103 774
6,679 835
2,013 2,013

140,190 1,388

EmperorJewelleryimage Store on
1881 Heritage, No. 2A Canton Road,
TsimSha Tsui

LY § % 3 |

Grin
m
'mﬁ!‘“ Flagship Store on

\ ol = . .
™ Nos. 48 Canton Road;simSha Tsui
I «“__
Il [m——————— i
- ~i i ! 1881 Heritage
| @
: 'Elf)l‘l"\ TUDOR I 77
1 PaGel 1we :
" : BN el : Cantier PIAGED W‘E;ZE,‘HP”E cﬁl‘?{”"/ ’:-('/r‘mﬁ;;t
_ROLEX i 4(.-'«:@ . o = -
b ol DKNY A oncea | — J BIRNE e
CantonRoad
China HK City )
3 HarbourCity
ROLEX TUEOR ‘.ﬂ’ff«_ Cartior ek Guce
i gause e RADO HERMES D:G pPrADA Y by o = =
e s s o 1 W o
S cemraag Lemiron woscex FENDI  mwmw o BviGar: & HERMES | norex rupon Oy
@ L — — 21 Premises owned by Emperor W&J (887.HK)
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EMPEROR WATCH & JEWELLERY LIMITED

Retail Network
| Strategic Coverage in Mainland China ]
First Tier Cities: 30
New First Tier Cities: 13
Second Tier Cities: 9 Liaoning:1+3+2
Third & Fourth Tier Cities: 5
Total Number of Stores: 57
(@ 24 Mar 2021) Beijing: 8
Hubei:2
A~
L—f\ .
Jilin: 1
‘ Tianjin: 2
Hebei:1+2
Sichuan:l e
Jiangsu3+4
Chongqing4
Hunan:1 =
e
Guangzhou4 Shenzhen2 Shanghail6
[ 2021 Store Expansion Plan
n Hong Kong

1 | Feb 2021 EmperorJewelleryStore¢ Shop No. 1036, 1/F, YOHO Mall I, Yuen Long, New Territories
Mainland China

Rolex & Tudor Boutique Shop No. L251.258, 2/F, Chongqing IFS, No.B&8ngbeichendlorth Street,

2 | Feb2021 JiangbeDistrict, Chongging

3 | 2Q2021 EmperorJewelleryStore¢ Suzhou Center Mall, Suzhou

@
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